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Abstract:This paper presents empirical evidence from Yemen (an underdeveloped 

economy) pertaining to the potential impact entrepreneurial orientation, 

entrepreneurial competencies of managers and adopting social media can have on 

the performance of SMEs. The primary data is collected from 330 SMEs in Yemen, 

and PLS-SEM analysis reveals a significant influence of all three variables on SMEs 

performance. Further, the results show that social media use is mediating the 

relationship between entrepreneurial orientation and performance, and does not 

mediate the relationship between entrepreneurial competencies of managers and 

SMEs performance. 
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